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Abstract. The relevance of the study is that the analysis of education as a factor in the
formation and development of a creative personality and the conditions conducive to the
emergence of a "new creative class" is done. Formulation of the problem - the
conceptualization of education as a factor in the formation and development of a creative
personality, its main categories in terms of "creativity” and the demand of man as a creator of
an innovative environment, based on a new level of interaction "man-society-education”,
changing the model of sociality. Analysis of recent research and publications. In the study,
we rely on the phenomenon of creativity, which is studied in the works of V. Andruschenko,
V. Beh, V. Voronkova, A. Kravchenko, S. Kutsepal, O. Kivlyuk, R. Olexenko. The main
focus is on Richard Florida's work "Homo creatives: How the New Class Conquers the
World" (Kyiv, 2018). The matrix of education as a factor in the formation and development of
a creative personality focuses attention on the discourse thinking of the relationship "creative
personality-education” and the influence of the information society on these relationships.
Exemption of unexplored parts of the general problem - conceptualization of the concept
of “creative personality” and its role in modern information society. At the heart of the study -
the conceptualization of the basic schemes of creativity and this is a scientific novelty. The
epistemological character of the statement and the praxeological solution of this problem in
favor of a creative person and education show that the society must have the necessary and
sufficient resources for the reproduction of a creative person and its effective development
that affects the social sphere of man. The basic material. The analysis of formation and
development of the creative person as the main factor of education is carried out; the
definition of "creative personality™ is presented; it is proved that the creative component is the
dominant factor necessary for solving problems of efficiency of all spheres of activity,
including economic ones; conditions that contribute to the growth of the creative component
in the future are analyzed ; It was found that it is a “creative social class" as a new class of
information society. The object of research is the concept of a creative personality as a new
social and cultural phenomenon. The subject of research is the influence of the information
society on the formation and development of a creative personality. Methodology is a method
of cultural creation, which provides an opportunity for the formation and development of a
creative personality. Conclusions - the concept of education as a factor in the formation and
development of a creative personality in the conditions of the information society is formed.

Key words: education, creative personality, creativity, competence, information society,
"new creative class".

The problem is presented in The matrix of education as a factor
general terms and its connection in the formation of a creative
with  important scientific or  personality focuses attention on the
practical tasks. Relevance of discourse thinking of the relationship
research topic. "creative personality-education”,
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which is central to the whole of social
philosophy and philosophy, pedagogy,
cultural studies. The epistemological
character of the statement of this
problem and the praxeological
solution of this problem in favor of a
creative person and education shows
that the society must have the
necessary and sufficient resources for
the reproduction of a creative person
and its effective development that
affects the social realm of man. Since
the mid-1980s of the last century,
creativity has emerged as an applied
science, which intensions its research
into the study of creativity and its
relationship with education.

The social phenomenon  of
education as a factor in the formation
of a creative personality, emerging in
the context of the historical evolution
of the scientific picture of the world,
is today relevant in pedagogy,
psychology, philosophy. The study of
the peculiarities of the interaction of
man and education began with the
emergence of theories of technocratic
culture as a synthesis of rational
methods and procedures of technical
knowledge, in conjunction with socio-
cultural features, socially necessary
for managing the progress of technical
progress, "the best satisfaction of
needs"” (Jevons, Menger), "the benefits
of the consumption society”
characterized by differentiation and
specialization of social institutions,
high level of industry, science and

technology, market economy,
urbanization, open system social
mobility.

Analysis of the peculiarities of
education as a factor in the formation
of a creative individual shows that a
creative person is an image used to

capture all the diversity of historical
and cultural traditions and

innovations, activity factors and
spiritual  aspirations,  ideological
paradigms involved in the active

processes of existence in correlation
with socio-cultural activities of man.

The analysis of recent researches
and publications, which initiated the
solution of this problem, which is
based on the authors

In the study, we rely on the
phenomenon of creativity, which is
studied in the works of V.
Andrushenko, V. Beh, V. Voronkova,
A. Kravchenko, S. Kutsepal, O.
Kivlyuk, R. Olexenko. The main
focus is on Richard Florida's work
"Homo creatives: How the New Class
Conquers the World" (Kyiv, 2018).
The part of the general problem
which wasn’t unsolved earlier.
Formulation of the problem The
matrix of education as a factor in the
formation and development of a
creative personality focuses attention
on the discourse thinking of the

relationship  “creative personality-
education” and the influence of the
information  society on  these

interrelations.

The purpose of scientific research
is the conceptualization of education
as a factor in the formation and
development of a creative personality,
its main categories in the dimension
of "creativity" and the demand of man
as a creator of an innovative
environment, based on a new level of
interaction  “man-society-education”,
changing the model of sociality.

This goal is realized in a number
of tasks:

- to analyze the formation and
development of the  creative
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personality as the main factor of
education;

- to introduce the definition of
"creative personality";
to prove that the creative
component is the dominant factor
necessary for solving problems of
efficiency of all spheres of activity,
including economic ones;
analyze the conditions that
contribute to the growth of the
creative component in the future;

- to identify what constitutes a
"creative social class" as a new class
of information society.

The object of research - the
concept of a creative personality as a
new social and cultural phenomenon
and creativity class.

The subject of the research is the
influence of the information society
on the formation and development of
a creative personality and creative-
class.

Methodology methods  of
cultivating and synergetics, which
provide an opportunity for the
formation and development of a
creative  personality and  the
establishment  of its  inverse
relationships [1, p. 267-271].

Formation of the creative class as
a goal of modern education comes
into being during its maturity, which
shows that for the first time in the
history of humanity we have to bring
economic development in line with
the development of human potential,
which depends on the use of talents
and creative potential and the
acceleration of this process, by
developing Smart -technology as a
factor in the development of modern
progress [2].

Now, in an era, where the driving
factors of the economy are
knowledge, innovation, creativity and
human potential, the situation is
different. Therefore, it is necessary to
now create new, effective indicators
of creativity of human potential as a

matrix of modern  innovation,
information and technological
education, than a gross domestic

product, to achieve an overgrowth
from the industrial to the creative era,
which requires the formation of the
concept of "creative age" [3, p.l16-
25].

The supercritical nucleus of this
era includes scientists, engineers,
university professors, writers, artists,
entertainers, actors, designers,
architects, as well as those who are
the "leaders of thoughts” of the
present day, they are the writers,
editors, prominent figures of culture
and sign representatives our culture,
researchers of think tanks, and other
people who influence the way we feed
our minds, "notes R.Florida [p. 55].

The highest level of creativity is
the search for new design forms and
designs that are easy to implement,
extend and become useful, such as the
development of software that can be
"developed” and sold; creating a
theorem or strategy that can be
applied in a number of cases; writing
music that can be played again and
again [4, p.159-161].

Their work involves the search for
these tasks and problems: it is not just
something to construct better, but to
construct something innovative and
pragmatic. Outside of this group
(core), the creative class includes
“creative professionals” who work in
a broad field of diverse industries that
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are characterized by a powerful
component of knowledge, such as
high technology, financial services,
health and medicine, law, business
management, etc.

These people are engaged in
creative task solving, and in this
activity they rely on the whole body
of complex expert knowledge that
allows them to cope with very specific
tasks. In order to be able to do this,
high-quality creative education is
needed, and, consequently, a high
level of human capital [16].

Consequently, the modern state
should form innovative indicators of
creative education, aimed at real
growth, in order to achieve economic
efficiency and social progress [5, p.
362-365], we must move from a
senseless growth (Industrial Age) to a
reasonable growth (Creative Age),
based on the wuse of all human
possibilities, of its talents, self-
expression as one of the most
important human rights in the strategy
of strengthening civil society [14, p .
127-140].

One of the problems is the
formation of creative education,
which is based on reason, intelligence,
development, innovation, knowledge,
information. Creative education is
experiencing the most difficult stage
on which the choice of the main
direction of development takes place.
Creative education as the broadest
synthesis of economic and
humanitarian knowledge is intended
to reveal the principles and laws of the
noosphere culture. Creative education
structures the constructs of a spiritual
economy in which the economic
behavior of an "economic person"
should include the primacy of spiritual

needs over material needs. The main
function of creative thinking is to
ensure the integral integrity, unity,
safety and well-being of its citizens,

which is provided through good
management and effective
management. Since it is always

necessary to overcome the dissipative
structures of creative education, an

adaptive mechanism of  the
educational  system  should be
developed at the expense of

cooperative ties, organization of space
in order not only to survive under
various ideological influences, but
also to withstand the destruction of
the established society [6, p. 33-48].
First of all, creative thinking must
be formed on the basis of creative
management, based on the synergetic
and non-linear vision of ways to
overcome general civilization
problems, in the context of which
there is an alternative transition from
an technogenic development model in
which man opposes nature to a co-
evolutionary model of the existence of

mankind, whose model focuses
attention on the  forum of
noosociogenez.  The  noospheric

concept of creative education means
that education is defined by the sphere
of reason (noosphere), morality and
justice, is based on a scientific,
rational and moral basis of justice, on
noosphere  approaches to the
development of society [7, p. 233-
236].

The noosphere represents such a
humanistic ~ sphere  of  creative
management in which management is
implemented by a moral-just mind
and a global integral intelligence. The
criterion for the level of development
and quality of human life is the
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creative values and knowledge of a
person who lives in harmony with the
surrounding nature and the natural
environment. It is in the noosphere
that systemic-synergetic synthesis of
all components of creative
development is achieved, not only in
the very society, which acts as a
noosphere-global entity, but also in its
relations with nature, both terrestrial
and cosmic [8, p. 219-225].

The penetration of creative
education at all levels of social
organization of society leads to a
growing demand for qualified
specialists. Thanks to information
technology, every five years there is a
doubling of global knowledge, and
only half of this knowledge is
demanded and, therefore, is of such
value.

M. Castells, who sees in the
information technologies the most
important factor of social change,
gives even greater importance to the
information and technological
component of the production of
knowledge. The development of the
Internet has led to a new type of
division of labor in the service sector
and, in general, to structural changes
in the global labor market, in
connection with which the demand
was for creative education [9, p. 133-
148].

The information society needs
highly skilled workers, that is, a
highly skilled workforce needed, in
particular for all branches of
production - organization, planning,
leadership, coordination of intellectual
resources as the main value of the
information  society. In  modern
information society, science plays a
leading role, as it is an intellectual

force, as well as a basis for the
development of neo-economics and
information technology, the creation
of new innovative technologies.

Science constitutes the intellectual
environment of a society, on the basis
of which a creative class of personnel
Is being prepared for various branches
of production. In this regard, the
organization of the education system
of all levels, the work of scientific
schools, the scientific infrastructure of
which is created for decades [10, p.
251-2576].

The most important function of
science, the "knowledge society”, is
the orientation in a complex nonlinear
world, in  which there are
interconnections between the most
diverse phenomena, all occurring in
dynamics and changes, and within
certain limits of stability there are
bifurcations and catastrophes.

Over time, the spectrum of
problems is expanding, covering all
the new parties, requiring forecasting
and modeling of events, assessing
everything that is happening. That is
why  synergetics examines the
regularities of ordering, the formation
of structures in the most diverse
creative systems, for which the same
phenomena of self-organization are
characteristic [11].

On the basis of synergetics an
analysis of instability is given,
feedback, bifurcation and disaster, as
in the top complex systems, it is
essentially impossible to regulate all
the details of what is happening.
Therefore, the control system in the
"society of knowledge" cannot be
centralized, but must be based on the
principles  that  influence  the
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development strategy and certain
integral characteristics [12, p. 174].

Therefore, synergetics has
received a particularly large impetus
for development over the last quarter
of a century and is successfully
implemented in the information
society. The noosphere path of
development appears to be natural in
the background of the rapid growth of
science (as a collective mind) in all
spheres of human activity.

The structure of knowledge
management in a "smart society" and
its information system must be based
on science as the driving force of
intellectual progress. The
management of knowledge and
competences is necessary: for the
intellectual progress of the state
(nation), the growth of the
competitiveness of science in all
spheres of society, for ensuring
intellectual progress and in the future
of the formation of intellectual
civilization of the XXI century [13,
p.134].

The big changes of our time,
which are becoming more and more
active, are happening due to
explaining the role of creative
education as a defining characteristic
of progress and prosperity in the times
of extraordinary technologies.

Creative education has begun to
appreciate, and for the sake of support
and encouragement, the whole system
has spread, as more and more people
are inclined to recognize the decisive
role of education, the emergence of
new technologies, new industries of
new wealth [8, p. 222].

Creative  education  involves
expressive mental activity, activity
and patterns of behavior that should

be cultivated both at the individual
and at the social level. The creative
ethos penetrates everywhere - in jobs,
values, communities, and transforms
our vision of ourselves, as well as of
economic and political actors, and
thus forms the core of our identities
[15].

Creative education reflects
creativity and, at the same time,
enhances its role, as this requires an
environment that supports creativity
through social, economic and cultural
stimuli [9, p. 144]. That is why
creative education forms a new
working environment, new lifestyles,
new organizations that are critical to
the production of technological
creativity and commercial innovation.
Therefore, creativity is a victory that
contributes to the fulfillment of many
functions of the new creative
economic system.

Conclusions

Higher education and creative
career intersect, but they are not the
same. There are representatives of the
creative class that do not have higher
education (USA), so creativity is
something more important than higher
education, and formal education
generally impedes creativity. At the
same time, creativity affects wages.

Along with the creative class, the
class of service workers grows, which
iIs a response to the needs of the
creative economy. The rise of the
creative class is reflected in the
powerful and significant shift in the

values and norms that underlie
individuality and self-expression,
namely, the priority of "secular-

rational values™ that govern politics,
work, religion, family, contribute to
prosperity, the development of
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creative industries and a powerful  economic growth.
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OCBITA SIK YUHHUK CTAHOBJIEHHS 1 PO3BUTKY KPEATUBHOI
OCOBHUCTOCTI B YMOBAX IHOPOPMAIIMHOI'O CYCHLIBCTBA
AHoOTallisl. AKTYaJbHICTH JOCJIIZKEHHSI B TOMY, 1110 MMPOAHATI30BaHO OCBITY K YHHHHK
CTaHOBJICHHS 1 PO3BUTKY KPEATHBHOI OCOOMCTOCTI Ta YMOBH, IO CIPHUSE TMOSBI «HOBOTO
KpEaTHUBHOTO KJIacy». IlocTanoBKa 3aBJaHHS - KOHIIENITyaJli3allis OCBITH K
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YMHHHUKA CTAHOBJIEHHS 1 PO3BUTKY KpPEaTUBHOI OCOOMCTOCT1, OCHOBHHUX 11 KATETOpiil y BUMIp1
«KpEaTHBHOCTI» Ta BUTPeOyBaHOCTI JIOAMHHU SK Kpearopa iHHOBAIIITHOTO CepelloBUINA, B
OCHOBI SKOTO HOBUH DPIBE€Hb B3a€MOJII «JIHOAMHA-CYCHUIBCTBO-OCBITa», 10 3MIHIOE MOJEN]
COL1aJIBHOCTI.

AHaJi3 ocTaHHIX [docailKeHb i myOaikamii. B mociimkeHHI MU cnupaeMocs Ha
(dbeHOMEeH KpeaTHMBHOCTI, M0 JOCHIKYIOTbca B poboTax B.Anmpymienka, B.bexa,
B.Bopounkosoi, A.KpaBuenko, C.Kyuenan, O.Kusmtok, P.Onekcenka. ['onoBHa yBara
3ocepepkeHa Ha poboTi Pivapma ®nopuau «HoOmo creatives: Sk HOBuil kiac 3aBOMOBYE CBIT»
(Kuis, 2018). Matpuiist OCBITH SIK YUHHUKA CTAHOBJIEHHS 1 PO3BUTKY KPEaTUBHOI OCOOMCTOCTI
aKTyaji3ye yBary Ha JUCKYPCOCMHUCIIEHHI B3a€MOBIHOCHH «Kp€aTHBHA OCOOUCTICTh-OCBITa»
Ta BIUIMBY 1H(OPMaLIHHOTO CYCIIbCTBA Ha 111 B3a€EMOBITHOCHUHHU.

BujineHns He1oC/IiI:KeHUX YACTHH 3arajibHOI MP00JIeMHU — KOHIICTITyalli3allisl MOHATTS
«KpeaTHBHA OCOOMCTICTHY» Ta 11 pOJIb B CydacHOMY 1H(GOpPMAIIHHOMY CYCIIIBCTBI.

B ocHOBi [JociigKeHHsl — KOHIEMNTyami3aimis ©0a30BHX CXEM KpEaTUBHOCTI, IO
npecTaBisie COOOK HAYKOBY HOBH3HY. ENMiCTEMONOTIUYHMIA XapakTep TOCTAaHOBKH Ta
IPaKCEOJIOTIYHE BHPIMICHHS JaHOI MpOOJieMH Ha KOPUCTh KPEaTHBHOI JIIOJMHHU Ta OCBITH
CBIIYUTH, IIO COIIYM TOBWUHEH BOJIOAITH HEOOXIIHMMH 1 JOCTAaTHIMH peCcypcamu Jist
BIJITBOPEHHSI KPEATUBHOI JIIOJUHM Ta ii €(EeKTUBHOrO PO3BUTKY, IO TOPKAETHCS COLIAIBHOT
[apUHY JIIOAMHU.

Bukaag ocHoBHOro Martepiany. 3/iiicHEeHO aHaJli3 CTAaHOBJIEHHS 1 PO3BUTKY KPEeaTUBHOI
0COOMCTOCTI SK TOJOBHOTO UYWHHHKA OCBITH; MPEJCTABICHO BU3HAYCHHS «KPEaTHBHOI
0COOMCTOCTI»; JIOBEIEHO, IO KpeaTHUBHA CKJIAJOBa € JIOMIHAHTOIO, HEOOXITHOIO s
BUpIIIEHHA Mpo0sieM eQeKTUBHOCTI BCiX cdep IIIbHOCTI, BKJIOYAOYM EKOHOMIYHY;
IPOaHaII30BaHO YMOBH, 110 CIIPUSIOTH 3POCTAHHIO KPEaTMBHOTO CKJIaJHHKA B MAallOyTHbOMY;
BUSIBJICHO, IO SIBJISIE COOOI0 «KPEAaTUBHUMN COIIaIbHUHN KJ1acy» SIK HOBUM KJ1ac 1HPOPMAIIITHOTO
cycninbeTBa. O0’€KT AOCTIIKEHHS — KOHIIETIT KPEaTUBHOI OCOOMCTOCTI SIK HOBUH COLliaTbHUI
1 KynpTypHUH (peHomeH. [Ipeamer mocmipkeHHs - BIUIMB iHQOPMALiHHOTO CYCIIbCTBA Ha
CTAHOBJICHHS 1 PO3BUTOK KpEAaTHMBHOI 0OCOOMCTOCTI. MeTojoorisi — METO0JIOTISA
KyJIbTYpPOTBOPYOCTi, IO Ja€ MOXJIMBICTH JIJII CTAHOBIEHHS 1 PO3BUTKY KpeaTUBHOI
0COOHCTOCTI.

BucHoBKM — cPOPMOBAHO KOHIIEMIIIIO OCBITH SK YMHHHMKA CTAaHOBJICHHS 1 PO3BUTKY
KpeaTHBHOI 0COOMCTOCTI B yMOBax iH(GOPMAIIHOTO CYCIIbCTBA.

Kuro4oBi ciioBa: ocBiTa, KpeaTuBHa 0COOUCTICTh, TBOPYICTH, KOMIIETEHTHOCTI,
iH(opMarliifHe CyCHiIbCTBO, «KHOBUM KPEAaTUBHUHN KJIAC)
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OBPA30OBAHUE KAK ®AKTOP CTAHOBJIEHUS U PA3BBUTUSA
KPEATUBHOM JIMYHOCTH B YCJIOBHUSIX HHOOPMAIIMOHHOI' O
OBIIECTBA

AHHOTanUs. AKTYaJbHOCTh MCCIICIOBAHUS B TOM, YTO IIPOAHATU3UPOBAHO 00pa3oBaHUe
KaKk (DaKTOp CTAaHOBJCHUS W Pa3BUTHSA KPEATUBHOW JIMYHOCTH W YCJIOBHS, KOTOpPBIC
CIOCOOCTBYIOT TMOSIBIICHUIO «HEBOTO KPEATUBHOTO KJIACCay.

IMocTanoBKa 3agaHus - KOHIENTyalu3alus o0pa3oBaHus Kak (pakTopa CTaHOBICHHS U
pa3BUTHUSL KPEATBUHOM JIMUHOCTH, OCHOBHBIE €€ KAaTErOPUU B M3MEPEHUU «KPEATUBHOCTU» U
BOCTPEOOBAHHOCTH 4YEJIOBEKA KaK Kpearopa WHHOBAIIMOHHOW CpeIbl, B OCHOBE KOTOPOH
HOBBII YPOBEHb B3aUMOJICUCTBHUS «YEIIOBEK-00IIECTBO-00pa30BaHUE), UTO U3MEHESAT MOJICITU
COLIMATLHOCTU. AHANMM3 TOCIEAHUX HUCCIENOBaHWM W myOnukanuii. B umccrnenoBaHuu Mbl
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orupaeMcsi Ha pEeHOMEH KpeaTHuBHOCTH, KOTOPBIN UccieayeTcs B paborax B.Anapymenko, B,
bexa, B.BoponkoBoii, A.KpaBuenko, C.Kyuenan, O.Kusmtok, P.Onekcenko. I'nmaBHOe
BHUMaHHUE COCPENOTOYCHO Ha pabore Puuapma dmopums» «Homo creatives: Kak HOBBbI
knacc 3aBoeBbiBaeT Mup» (Kues, 2018). Matpunia o6pa3oBanus kak ¢pakTopa CTAaHOBJICHUS U
pa3BUTHS KpEaTHUBHOW JIMYHOCTH AaKTyaJM3UpPyeT BHUMAHUE Ha JAUCKYpPCOCMBICIECHUU
B3aMMOOTHOIIEHUHN «KpeaTHBHAs JIMYHOCTb-00pa30BaHME» W BIUSHHUS HH()OPMALMOHHOTO
oOmiecTBa Ha T B3aUMOOTHOILIEHUSI.

Bbinenenne HeumcciaeI0BAaHHBIX 4YacTed oOmeidl npodeMbl - KOHLENTyalu3alus
MOHSTHSI «KpeaTHUBHAs! IMYHOCTHY» U €€ POJib B COBPEMEHHOM MH(POPMAILIMOHHOM O0ILIECTBE.

B ocHoBe ncciieq0BaHus - KOHIENTyanu3anus 0a3uCHBIX CXEM KPEaTUBHCOTH, KOTOPas
MpeicTaBIsieT co0OM HayyHYI0 HOBM3HY. ONHCTEMOJIOTMUECKHUN XapakTep IMOCTaHOBKH U
[IPAKCHOJIOTUYECKOE pELICHHWEe ITaHHOM NpoOJeMbl Ha MOJIb3Y KpPEaTHBHOM JMYHOCTU U
o0pa3oBaHMsl CBHUJETEIbCTBYIOT, 4YTO COLlYM JIOJDKEH BIaJeTh HEOOXOAUMBIMU U
JOCTaTOYHBIMU PECypcaMu JJisl BOCIIPOM3BO/ICTBA KPEATUBHON JTMUHOCTH U €€ 3(h(HEeKTUBHOTO
Pa3BUTHUSA, YTO KACAETCsI COLMAIBHON OCHOBBI IMYHOCTH.

N3in0xenne ocHOBHOro marepuaja. lccienoBaH aHanu3 CTAaHOBJIECHUS U Pa3sBUTHSL
JUYHOCTH Kak TJIaBHOrO (akTopa oOpa3oBaHMs; MPEICTABICHO OIpPENEICHHE «KPeaTHUBHOMN
JUYHOCTH»; UCCIIEJOBAHO, YTO KPEAaTHBHAs COCTABIAIONIAS €CTh JJOMUHATOM, HEOOXOIUMON
Uit perieHust  mpoOsem  3d@exkTHBHOCTH  Bcex  cep  ASATEIBHOCTH,  BKJIIOYAs
9KOHOMMYECKYIO; IPOAHAIN3UPOBAHbl YCIOBHUS, KOTOPHIE COACHCTBYIOT YBEIMUYEHUIO
KpeaTUBHOM cocTaBisifolied B OyAylleM; HCCIEIOBaHO, YTO MPEACTBAIAET CcO0O0M
«KpeaTMBHBIM Kjacc» Kak HOBbIM kiacc HH(popManuoHHoro oobmectBa. OOBEKT
HCCIEN0BaHUA- KOHLENT KPEaTMBHOM JIMYHOCTH KaK HOBBIA COLMAIbHBIM M KyJIbTYPHBIN
¢denomen. IIpeamer uccnenoBanus - BIMsSHUE HHPOPMALMOHHOTO OOIECTBA HA CTAHOBJICHHUE
U pa3BUTHE KpPEAaTUBHOM JUIMYHOCTH. MeTojojorusi - METOAbl KYJbTypOTBOpPYECTBA U
CUHEPreTHKH, KOTOPbIE AAIOT BO3MOYKHOCTH JUISl CTAHOBJIEHWS M Pa3BUTHUsS KPEAaTHBHOMN
JUYHOCTH.

BbiBoabl - cdopmupoBaHa KOHLENIMS 0O0pa3oBaHUSA Kak (DaKTOp CTAHOBJIEHUS MU
Pa3BUTHSI KPEATHMBHOM JTMYHOCTHU B YCIOBHUSIX MHPOPMALIMOHHOTO O0IIECTBA.

KiroueBble cjioBa: o6pazoBaHue, KpeaTUBHASL JMYHOCTh, TBOPYECTBO, KOMIIETEHTHOCTH,
nH(pOpPMaLIMOHHOE OOIIECTBO «HOBBIM KpPEaTUBHBIHN Ki1accy

Cmamms pexomenoogana 0o nyonikayii 0.¢inoco.u., npogh. O. I1. [Iynuenxo
(Ooeca, Ykpaina)
Haoitiwna oo peoxoneaii: 10.10.2018
Iputinama oo opyky: 15.10.2018

© Nikitenko V. A., 2018
158



