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Abstract. The relevance of the study is that creativity is analyzed, which is the basis for
the formation of creative and innovative potential of a person as a factor in the formation of
an information-digital society. Goal setting is to conceptualize a person's creative and
innovative potential as a factor in formation of an information-digital society, a key factor in
business, education, healthcare, law, or any other field. The creative and innovative potential
of man has caused and will cause profound changes in the ways of our work, in values and
desires, in almost every aspect of our daily existence.

Analysis of recent research and publications. In the study we rely on the phenomenon of
creativity, which are explored in the works of V. Andrushchenko, V.Bech, V.Voronkova,
A.Kravchenko, S.Kutsepal, O.Kyvliuk, O.Punchenko. The focus is on Richard Florida's work,
Homo creatives: How the new class is conquering the world (Kyiv, 2018). The matrix of
creative-innovative potential of a person actualizes attention to the discourse-understanding of
the relations "creative personality-digital society” and the influence of the information-
communicative society on these relations. The purpose of the study is to conceptualize the
creative and innovative potential of a person as a factor in the formation of an information-
digital society. The basis of the research is the conceptualization of basic schemes of
creativity, which is a scientific novelty. Economy is the defining basis of a creative and digital
society. Because information and innovation potential is the driving force of economic
development, it is aimed at transforming the economy into a digital and innovative one by its
degree of influence. Presenting main material. The analysis of formation and development of
creative and innovative potential of a person as a factor of formation of information and
digital society is carried out; the definition of "creative and innovative potential of a person as
a factor of formation of information and digital society is presented; it is proved that the
creative component is the dominant solution of problems of innovative and digital activity,
including economic; conditions that contribute to the growth of human creative and
innovative potential are analyzed; revealed that it represents the "creative and innovative
potential of man™ as a new dimension of information and digital society. The object of the
research is the concept of creative and innovative potential as a new social and cultural
phenomenon. The subject of the research is the influence of the information-digital society on
the formation and development of creative and innovative potential. Methodology - a
methodology of cultural creativity that enables the creation and development of creative and
innovative potential. Conclusions - the concept of creative and innovative potential of a
person as a factor of formation of information and digital society is formed
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Formulation of the problem in
general form and its relation to
iImportant scientific or practical
tasks. Relevance of research. The
relevance of the study is that
creativity is analyzed, which is the
basis for the formation of a person's
creative and innovative potential as a
factor in the formation of digital
technologies. Forming a person's
creative and innovative potential is
that digital solutions are a priority in
Ukraine, especially since digital
technologies and digital companies
are developing very fast, said V.
Zelensky, while on an official visit to
France. Creativity and intelligence are
the cornerstones of an information-
digital society that has transformed
society, the economy, and culture over
the last decades through the use of

digital technologies. The digital
technologies that underpin  the
information-digital society are a

fundamental economic driver, gaining
momentum and forming a new class -
the creative one, - notes Florida [16,
p.13].

The emergence of this new class
and the creation of creativity as a
matrix of economic power were the
factors underlying what appear to be
unrelated and mysterious trends, such
as the digital development of new
industries, start-up incubators, and
with it changes in expectations that
structure our lives [16, p.13]. The
creative class has become truly global
because it covers between one third
and almost half of the workforce in
developed countries in  North
America, Europe, Asia and around the
world, so there is a need to shape its
matrix as an economic force [1].

The problem statement is the
conceptualisation of a person's
creative and innovative potential as a
factor in the formation of digital
technologies, which is a key factor in
the field of business, education,
healthcare, law or any other field. The
creative and innovative potential of
man has caused and will cause
profound changes in the ways of
human labor, values and desires, in
almost every aspect of our daily
existence.

The creative and innovative
potential of a person is the basis for
the formation of a park of high digital
technologies, outsourcing of computer
programs, production of knowledge
and innovations, transformation of
knowledge on the creativity of
technology, formation of innovative
infrastructure of society [2].

The matrix of creative and
innovative potential of a person is
formed on the basis of innovative
development of society, which is
based on the modernization or
transformation of the economy, the
creation of a national innovation
system, the creation of information
infrastructure, which requires the
design of information-digital society
and the expansion of its activities.

An analysis of the latest research
and publications from which this issue
is solved and which the author relies
on. In the study, we rely on the matrix
of creativity explored in the works of
R. Andrukaytene, V.Andrushchenko,

V.Bech, V.Voronkova,
A .Kravchenko, S.Kutsepal,
O.Kivlyuk, R.Oleksenko,

O.Punchenko, V. Starzhinsky, V.
Tsepkalo, R. Florida. The focus is on
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Richard  Florida's work, Homo
creatives: How the new class is
conquering the world (Kyiv, 2018).
The matrix of creative-innovative

potential of a person actualizes
attention to the discourse-
understanding of the relations

"creative personality-digital society"

and the influence of information-
communicative society on these
relations [3].

Selection of previously

unresolved parts of the general
problem addressed in the article.
The basis of the research is the
conceptualization of basic schemas of
the matrix of creativity, which is a
scientific novelty. Economy is the
defining basis of a creative and digital
society. Because information and
innovation potential is the driving
force of economic development, it is
aimed at transforming the economy
into a digital and innovative one by its
degree of influence. “Modernization
as a change in values and attitudes of
traditional society involves possible
points of growth in the form of new
approaches and paradigms.

That is why the economy of
innovations can become the engine of
technological and social
transformations, the basis for building
a competitive society,”- noted V.
Starzhinsky and V. Tsekalo in his
work“Towards an Innovative Society
[14, p. 13]. It is noted that low wages
are blocking the introduction of
modern technology and technology,
so the experience of China
(Singapore), South Korea, Taiwan,
Malaysia can be instructive and
important to us in terms of
development in which the services

sector is formed around the industrial
manufacturing sector of the economy
and generally reflects its structure [4].

The purpose and formulation of
the goals of the article (formulation
of the task).

The purpose of the study is to
conceptualize the matrix of human
creative and innovative potential as a
factor in the formation of digital
technologies. The key objective of the
study is to unveil the creative
energies, talents and potential of each
person, who we instill in the creative
and innovative potential of the
individual as the main resource of the
information-digital society.

Using the methodology of design
and cultural creation, it is necessary to
assess how economic success is
happening, which can be an
environment and a factor in the
development of digital technologies of
information and digital society, how
foreign countries have made the leap
from leaders to losers and become
competitive due to the technological
development of their countries [5 ].

Objectives of the study:

- to analyze the formation and
development of the matrix of human
creative and innovative potential as a
factor in the formation of digital
technologies of information and
digital society;

- to present the definition of matrix
of creative and innovative potential of
a person as a factor of formation of
information and digital society;

- to prove that the matrix of the
creative component is the dominant
solution of problems of innovative
and digital  activity, including
economic;
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- to analyze the conditions that
contribute to the growth of creative
and innovative potential of the person;

- to discover what constitutes a
“creative and innovative potential of
man" as a new dimension of digital
technologies of information and
digital society.

The object of study is the matrix
of creative and innovative potential as
a new social and cultural
phenomenon.

The subject of the research is the
influence of digital technologies on
the formation and development of
creative and innovative potential.

Research methodology
systematic and structural-functional,
synergetic analysis of problems of
creative-innovative potential of a
person as a factor of formation of
digital technologies of information-
digital society. Methodology - the
methodology of cultural creation,
which allows for the formation and
development of the matrix of creative
and innovative potential of man and
society.

Discussion of the problem.

Outline of the main research
material with justification of scientific
results.

The analysis of formation and
development of the matrix of creative
and innovative potential of a person as
a factor of formation of information-
digital society is carried out.
Technology, which is a breakthrough
in the achievement of technology and
technology to become competitive [6].
So, in just a couple of decades, the
technological breakthrough has made
Singapore, whose leader Li Quan Yu
not only brought his country from the
"third world" to the "first" in terms of

living, but also bypassed the United
States. Malaysian leader Mahathir
Mohammad, 22 years in leadership,
has shown that the country is capable
of an "'economic miracle",
demonstrating to the world that
Muslims are technically capable of
inventing and amazed at the success
of developed countries. Modernized
countries - Taiwan, Singapore, South
Korea, Malaysia for 20-30 years have
become on par with developed
Western countries, based on the
development of which the priority
matrix of creative and innovative
potential as a new social and cultural
phenomenon [7].

The definition of matrix of
creative-innovative potential of the
person as a factor of formation of
digital technologies of information-
digital society, which underlies
technological breakthrough IS
presented. The creative and innovative
potential of a person as a factor in the
formation of digital technologies is a
collection of information, knowledge,
technologies, know-how, creative
industries leading to the overall
prosperity and unprecedented growth
of the creative person, creative
economy and creative society,
including the development of human
potential, and atomized, deterministic
human behavior that encompasses a
person's ability to make choices that
are satisfied with personal growth,
improvement about their healthy
physical fitness, a development that is
at the forefront of post-materialist
politics - the transition from values
that favor immediate material needs,
to the quality of the environment, to
diversity, to social cohesion and
quality of life, which is a factor in the
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creative economy and the identity that
leads to the most creative and to the
highest productivity [8].

It is proved that the matrix of
creative component is the dominant
solution of problems of innovative
and digital  activity, including
economic. A key driving force is the
rise  of human creativity as a
determinant of the creative economy
and society. The Collarless Workplace
is the latest stage in the evolution of
society towards the use of digital
technologies, more effective ways of
promoting ideas of creativity that are
levers of influence on the "collective
mind", through the creation of the
physical and social context that
creativity needs. The creative
economy is driven solely by change
and speed [9].

If a company wants to survive, it

must  exceed its  performance
"yesterday". Its employees must
constantly  produce new ideas,

gradually develop faster, cheaper and
more efficient ways to do different
things, and the company inspires them
to do their best. Creative workers
respond well to organizations that
offer stable values, clear rules, open
communication, good working
conditions and fair use. Creative work
cannot be guided or “streamlined” in
army order; it should be free because
employees are committed to the
company  with  dedication and
enjoyment [12].

The new digital economy has
emerged as a social force capable of
transforming both people and society;
as a result, there was an internal
internalization of work called "soft
control”, which helped to "support

digital progress." The new digital
economy has formed new powerful
information and digital culture, which
has taken over the minds of people,
has become a norm of self-expression
and self-actualization, which has
generally led to the transformation of
the entire business and digital culture
[10].

Digital companies have developed
a unique creative management scheme
based on three relevant principles: 1)
to help employees do their jobs as best
they can by intellectually engaging
them in a process that does not
distract or impede their productivity;
2) to make managers responsible for
stimulating creativity rather than
forging different rules; 3) to involve
clients as creative partners to make
sure the products the company
develops meet their needs [13]. The
managerial scheme creates a corporate
ecosystem in which the matrix of
creativity and productivity flourishes
and profitability and flexibility go
hand in hand, - notes Florida [16, p.
123].

The willingness and desire of
managers to immerse them in "real”
creative work shows that there is one
company in the companies that works
to achieve the goal and to create the
best product. As an example, 26% of
the company's budget is spent on
research and development, which is
almost double the average of high
technology companies. The main goal
of companies is to gather creative
talents from both clients and
employees and form the concept of
the company's creative team. [14].

Conditions that contribute to the
growth of human creative and
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innovative potential are analyzed. The
key to understanding the new
economic geography and positive
impact on digital metrics is what R.
Florida calls the three "T" matrices of
digital development: technology,
talent, tolerance that contributes to
digital breakthroughs and the adoption
of cross-cutting technologies [11].
The interdependence of these three
factors  explains  why  certain
companies contribute to the formation
and development of a technological
base that contributes to technological
and digital breakthroughs. The most
successful companies combine the
three T matrixes [16]. Scientists agree
that the technology matrix is a key
factor in the development of the
digital society, and that technological
advancement allows society to
radically change itself by isolating the
technology matrix as a leading force
in development. Innovations such as
computer software, robotics,
biotechnology and the improvement
of production systems and processes
make technology and the economy
more efficient and productive for
society and society.

Silicon Valley, which houses the
most famous and most revolutionary
technology companies - from Intel,
Apple. Cisco to Google and Facebook
and which is the largest venture
capital center. However, in 2010,
according to the Technology Index,
Silicon Valley hegemony challenged
Seattle with its suburbs, where
Microsoft, Amazon and many other
companies are located, which allowed
the city to take the first rank [14].

In second place is San Jose,
followed by San Francisco with
suburbs that came to the fore as key

tech companies and talented people
began to prioritize creative technology
in urban locations: Portland in fourth
place, Austin - on the fifth, followed
by Rally, San-Diego and Durham,
Boston and Boulder scored in the top
ten. [16] It is the universities located
in these states that communicate with
the business structures and academic
communities of the universities,
between which there is a correlation
between the creative class and
technology [16, p. 220-221]. The
creative class accounts for over 35%
of the workforce in 14 of the top 20
cities in the Technology Index, and
exceeds 40% in six of them. The
creative class correlates with all the
metrics and dimensions of the high-
tech industry and digital innovation
[15].

It is revealed that it represents the
"matrix of creative and innovative
potential of a person" as a new
dimension of information and digital
society includes highly educated,
ambitious individuals who are called
"human potential”, which belongs to
the Creative class, which is the central
force of digital development and
stimulation of innovations.

Most economists tend to regard
technology and talent as fixed assets
as raw materials and natural resources
that are able to generate economic
growth in certain regions through new
digital industries and gain creative

advantage.

The Creativity Index for the
Global Economic Growth Index
includes  three indexes: the

Technology Index, the Talent Index
and the Tolerance Index [16, p. 240].
The Matrix of Creative and Innovative
Human Potential ”’as a new dimension
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of the information and digital society
includes dimensions such as education
and engagement in science, talent and
creativity, mastery of certain skills
and abilities that contribute to changes
in  productivity, high barriers to
human capital penetration high-tech
industries and high-tech
breakthroughs.

Conclusions of the study. The
concept of creative-innovative
potential of a person as a factor of
formation  of  information-digital
society is formed, based on which the
introduction of  high digital
technologies,  transition to an
innovative paradigm not only of
economic but also social
modernization, improvement of social
relations of state construction, use of
the potential of e-government, for h e-
government paradigm “state in the
smartphone”.  The e-government
project has at its core anti-corruption
potential, as well as benefits related to
ease of communication, mobility,
responsiveness, accessibility, time
saving, which is designed to rebuild
the mentality of managers and
develop a new style of communication
with public authorities.

Practical recommendations.

1. Practice the use of information
and computer and digital technologies
for operational management when
making management decisions in
organizations, firms and enterprises.

2. Introduce environmentally
friendly technological processes that
help to increase the efficiency of
information and digital technologies.

3. Protect information from
unauthorized access.

4. Facilitate the development of
mechanisms for implementing
innovative digital projects and involve
venture companies that can assist with

the implementation of innovative
projects.

5. The state should use
organizational, financial and

intellectual resources to develop an
innovative digital economy and
knowledge economy in order to create
the conditions for the development of
digital businesses that can be effective
under the right conditions of use.

6. To develop the information
structure of digital technologies,
whose needs are growing in
connection with the development of
high-tech digital technologies.

7. To develop innovative trends in
digital IT  technologies and
competences, for which it is necessary
to carry out the program of effective
training of professional specialists in
the most advanced industries and
effective programs of professional

development of personnel in all
disciplines.
8 To contribute to the

development of strategic goals of
socio-economic  development  of
Ukraine, based on the priority of
education as an element of IT
infrastructure, the development of
high technologies and new trends in
digital technologies.

9. Conducts an innovative
educational policy aimed at the
development of digital education,
based on information technology and
the implementation of the concept of
innovative digital education.

10. To develop start-up projects as
an element of IT infrastructure, in

The matrix of creative-innovative potential of human as a factor of formation of digital
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which there is a system of measures
for finding business ideas and
providing organizational, financial
and other support to companies that
are at the initial stage of their
development.

11. Implement a cluster approach
to creating a digital business
environment as an organizational
form of innovation development that
will  help to increase the
competitiveness of regions and
industries through the use of cluster
methodology.

12. Promote the development of
qualified standards in IT and
education

rules and requirements governing
these activities and defining the basic
requirements for the quality of the
activity and its results in the form of
products or services. Using a
certification system that is additional
to the standardization system.

Prospects for further

exploration in this direction

Forming directions of
improvement of matrices of creative-
innovative potential of the person as a
factor of formation of information-
digital society.
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MATPULISI KPEATUBHO-ITHHOBAIIMHOI'O MOTEHIAJIY JIKOJIUHU SIK
YUHHUK ®OPMYBAHHS [IN®POBUX TEXHOJIOI'TH, UP®POBOI OCBITH
TA IIU®POBOI EKOHOMIKH

AHOTalifl. AKTYaJIbHICTh JOCJTiIKEHHSI B TOMY, 1110 IPOaHaIi30BaHO KPEATHUBHICTb, 1110
€ OCHOBOIO (OpPMYyBaHHS KpPEAaTHBHO-IHHOBALIMHOTO TIOTEHI[IANY JIFOJWHU SK YHHHHK
dopmyBanHs  iHpopmarniiiHO-udpoBoro  cycninbcTBa.  IlocTaHOBKa — 3aBJAHHS -
KOHIIETITyasi3allisl KpeaTUBHO-IHHOBAIITHOTO TOTEHIIIAy JIOJAWHU K YAHHUK (OPMYBaHHS
iH(hopMaLiIifHO-IIMPPOBOrO CYCHIILCTBA, L0 € KJIIOYOBUM YHWHHUKOM Y IapuHi Oi3Hecy,
OCBITH, OXOPOHHU 370POB’sl, TIpaBa 4M B Oynb-sAKid iHmIN ramy3i. KpearnBHo-iHHOBaLIHHMIA
MOTEHILIIaN JIOJUHU CIPUYMHUB 1 OyJae COPUYMHATH JOKOPIHHI 3MIHM y cHocobax Hamoi
npari, y HiHHOCTAX 1 Oa)kaHHSX, MPAKTHYHO B KO)KHOMY aCIIeKTi HAIIOTO MIOJAEHHOTO OYTTS.

AHaJgi3 ocTaHHix Aochailkens i myOuaikauwiii. B gociimkenHi MU crnupaemocs Ha
(eHOMEH KpeaTHBHOCTi, IIO JOCHKYIOTbCs B pobotax B.Anmpymenka, B.bexa,
B.Boponkosoi, A.Kpasuenko, C.Kyuenain, O.Kusntok, P.Onekcenka, O.ITynuenka. ["'onoBna
yBara 3ocepe/keHa Ha poOoti Pivapma ®mopumm «Homo creatives: Sk HoBui Kiac
3aBoiioBye cBiT» (KuiB, 2018). Matpuns kpeaTHBHO-IHHOBAILIMHOTO MOTEHIIaNy JIIOJUHU
aKTyajidye yBary Ha JUCKYPCOCMHUCIEHHI B3a€EMOBIJIHOCHH «KpE€aTHMBHA OCOOHCTICTh-
U(pPOBE CYCHUIBLCTBO» Ta BIUIMBY 1H(OpPMAaliifHO-KOMYHIKATUBHOTO CYCHIJICTBA Ha I
B3a€MOBIJTHOCHHHU.

Merta JociigikeHHsI — KOHIENTyali3alisl KpeaTHBHO-IHHOBALIMHOTO  MOTEHIaTy
JIOAUHU SIK YMHHUK (opmyBaHHA 1H(opManiiHO-IMppoBOro cycniabcTBa. B  ocHOBI
JAOCJiIZKeHHS — KOHIIEeTITyali3aiisi 0a30BUX CXeM KpeaTMBHOCTI, IO MpEeACTaBiisie CO0O0I0
HAayKOBY HOBU3HY. EKOHOMiKa € BH3HA4YaJbHOIO OCHOBOK KPEaTUBHO-IIU(PPOBOTO
cycninberBa. Ockilbku came 1H(OpMaIiifHO-IHHOBAIIHUI TMOTEHLIan € PYIIIHHOI CHUJIOK0
€KOHOMIYHOTO PO3BUTKY, TaK SIK 32 CTYIEHEM CBOTO BIUIMBY BiH HampaBJIeHUH Ha Te, 1100
TpaHc(hOpMyBaTH €KOHOMIKY B IM(POBY Ta iHHOBAIIHHY.

Buxiaan ocHoBHOro marepiasny. 3/iliCHEHO aHalli3 CTAHOBJIEHHS 1 PO3BUTKY KpeaTUBHO-
IHHOBAIIfHOTO TOTEHLIaNy JIOJAWHU SIK YAHHMKA (opMyBaHHS iH(OpMamiitHO-1MppoBOro
CYCHUIBCTBA; TIPECTABICHO BU3HAYCHHS «KPEaTHBHO-1HHOBAI[ITHOTO TOTEHITIATy JFOANHH SIK
YUHHUK (OpMyBaHHs iH(OpMaIiiiHO-IM(YPOBOTO CYCHiIbCTBA; JOBEACHO, IO KpeaTHBHA
CKJIaJIoBa € JIOMIHAHTOIO BHpIUIEHHS MpoOsiieM I1HHOBaLIMHO-IIM(GPOBOI  JIAIBHOCTI,
BKJIIOYAIOYM E€KOHOMIYHY; IMPOAHaJli30BaHO YMOBH, IO CIPUSAIOTH 3POCTAHHIO KPEaTHBHO-
IHHOBAIIITHOTO TTOTEHITIATy JIFOIMHH; BUSIBJIICHO, 110 SBJISIE COO0I0 «KPEeaTUBHO-IHHOBAI[IHHUHN
NOTEHIliall JIIOAMHW» SK HOBUM BHUMIp iH(popMmamiiiHo-1iudpoBoro cycniabcrBa. OO’eKT
JIOCJIIJDKEHHS — KOHIIENT KPEeaTWBHO-IHHOBAIITHOTO TOTEHINATy SK HOBHHM COIaJBHHUHN 1
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dinocodis

KyneTypHuil Qenomen. Ilpeamer pocmikeHHs - BIUIMB iH(OpMaLiiHO-IM(POBOTO
CyCIIUIbCTBA HAa CTAHOBJEHHA 1 PO3BUTOK KpPEaTWBHO-IHHOBAIIIMHOTO TIOTEHIAIY.
MeTtopmooris — METOAOJOTisI KyJIbTYpOTBOPYOCTI, IO Ja€ MOXKJIMBICTD JJIi CTAaHOBJICHHS 1
PO3BHUTKY KPEaTHBHO-IHHOBAIIHHOTO MTOTEHITIATY.

BuCHOBKM — C)OPMOBAHO KOHLIEMIIII0 KPEaTHBHO-IHHOBAI[IHOTO MOTEHLIANY JIOAHMHU
K YMHHUKA (popMyBaHHs 1HPOPMAIIHHO-TTU(PPOBOTO CYCIUIBCTBA 1 KPEATUBHUX TEXHOJIOTIM.

Kio4oBi cjioBa: KpeaTWBHICTh, KpeaTWBHO-IHHOBALIWHUI TMOTEHIaN, iHpopMamiiHo-
nudpoBe CycHiibCTBO, IHHOBAIIi1, KYJIbTYPOTBOPYICTh, IU(PPOBI TEXHOJIOTII.

Hukurenko, B.A. — xanaugar ¢uiaocodckux HaykK, JOLEHT, JOLEHT Kadeapsl
MEHE/UKMEHTa OpraHMu3aluid M  YOpaBICHUSA HpOeKTaMu, VIHKEHEpHBII HUHCTUTYT

3anop0oKCKOTO HAIIMOHAIBHOTO YHUBEpcUTETa (3amopoXkbe, YKpanHa)
E-mail: vitalina2006 @ukr.net, ORCID iD: 0000-0001-9588-7836

MATPUIA KPEATUBHO-HHHOBAIIMOHHOI'O IOTEHIHHAJIA
YEJIOBEKA KAK ®AKTOP ®OPMHUPOBAHUS IU®POBLIX TEXHOJIOI'MH,
HUPPOBOI'O OBPA3OBAHUA U HUPPOBOU DKOHOMUKHU

AHHOTanUA. AKTYyalbHOCTh  HMCCJIEJAOBaHMS B TOM, 4YTO  IPOAHAJIM3UPOBAHA
KpeaTUBHOCTb, KOTOpasi €cTb OCHOBOW (DOPMHUPOBAHUS KpPEaTUBHO-MHOBALMOHHOTO
MOTeHIMATa  4YenoBeka W (aktop  (GoOpMUpPOBaHHMS  WHHOBAIMOHHO-IIU(POBOTO
obmecta.lloctTanBoka 3agaHMsl — KOHIENTyalIM3alus KpeaTUBHO-WHHOBAI[MOHHOTO
MOTCHIIMAIa YeJloBeKa Kak (pakTop (GopMHUpOBaHUS HHHOBAIMOHHO-IU(POBOTO OOIIECTBA,
KOTOpasi ecThb KJII04eBbIM (pakTOopoM B cdepe Ou3Heca, 0Opa3oBaHHUsA, OXpaHbl 3I0POBBS,
mpaBa wid B J000M orpacau. KpeaTuBHO-MHHOBALIMOHHBIM IMOTEHLIMAT 4EJIOBEKa
OCYIIECTBUI U OYKET OCYIIECTBISATH KOPEHHBbIE M3MEHEHHS B CIOCOOAaX HAIIOro Tpyna, B
LIEHHOCTSX, JKENAHUAX, MPAKTUYECKU B KaXJIOM acCIEeKTe HAalled MMOBCEIHEBHOM >KU3HHU.
AHaJIU3 NOCJEeJHUX HCCJIeJ0BaHMN M nmyOaukanuii. B uccinenoBanuu Mbl onupaemcsi Ha
(eHOMEH KpeaTMBHOCTH, KOTOpbIM Hccienyercss B paborax B.Anapymenko, B.bexa,
B.Boponkosoii, A.KpaBuenko, C.Kyuenan, O.Kusmntok, P.Onekcenko, O.ITynuenko. I'maBHoe
BHUMaHHE COCpPEI0TOYeHO Ha pabore Puuapmma ®mopuast «Homo creatives: Kak HOBbIi
knacc 3aBoeBbiBaeT Mup» (Kues, 2018). MaTpuiia kpeaTHBHO-UHHOBAIIMOHHOTO MOTEHIMANA
YeJIOBeKa  aKTyaJu3WpyeT BHHMAaHHUE Ha JUCKYPCOCMBICIEHUM  B3aHMMOOTHOIICHHM
«KpeaTuBHasi  JIMYHOCTh-IUGpOBOE  OOMIECTBO» U BAMSIHUS  WH(OPMAIMOHHO-
KOMMYHUKATUBHOTO OOIIIECTBA HA 3TH B3aMMOOTHOIICHHS.

Heab ucciaenoBaHusi — KOHLUENTyalIM3alus KPEaTMBHO-MHHOBAIIMOHHOIO IOTEHLHAJa
yenoBeka Kak (aktop dopmupoBanus mHbOpMaHoOHHO-IIU(PpoBoro odmiectBa. B ocHoBe
HCCIe0BAHNS — KOHIIETITyaln3anusi 0a30BUX CXEM KpPEaTUBHOCTHU, KOTOpas MpPE/ICTaBiIsIeT
co0o0l Hay4YHYI0 HOBHU3HY. DKOHOMHKA €CTh ONMPEACIAIONICH OCHOBOW KPAaTUBHO-IIU(POBOTO
obmectBa. [lockonbky WMEHHO WH(DOPMAIIMOHHO- WHHOBAIIMOHHBIM MOTEIHUAT eCTh
JBIDKYIIEH CUITON YKOHOMHYECKOTO Pa3BUTHUS, TaK KaK 110 MEPE CBOTO BIUSHUS OH HaIlpaBJeH
Ha TO, 9TOOBI TpaHCHOPMHUPOBATH YKOHOMHUKY B ITU(GPOBYIO U HHHOBAIIMOHHYIO.

HN3noxenne ocHOBHOro marepuaja. OCyIIECTBICH aHAIU3 CTAHOBJIICHHUS U Pa3BUTHUSA
KpeaTUBHO-WHHOBAIIMOHHOTO TOTEHIMaNa Kak (aktop QopmMupoBaHus HHOOPMAIUOHHO-
nudpoBoro oOmIecTBa; JOKa3aHO, YTO KpeaTWBHAas COCTABIISIONIAS €CTh JIOMHUHAHTOMN
penieHus mpoOieM HHHOBAMOHHO-IU(GPOBON IESITENbHOCTH, BKIIOYAs EKOHOMHUYECKYIO;
MPOAHAIU3UPOBAHBI YCIIOBUS, KOTOpPBIE COJEHCTBYIOT POCTY KPEaTHBHO-WHHOBAIIMOHHOTO
MOTEHIIMaa YeNOBEKa; BBISIBICHO, YTO MPEICTaBIsET COOOM «KpeaTHBHO-MHHOBAIIMOHHBIN
MOTEHITMA] 4YeJIOBEeKa» KakK HOBOE W3MepeHue HH(POPMAIMOHHO-IIU(PPOBOTO OOIIECTRA.
OOBeKT wuCCleJOBaHMUsSI —MaTpUIla KPeaTUBHO-MHHOBAIMOHHOTO TIOTEHIMAla KakK HOBBII
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COLMANIbHBIN U KyNIbTypHBIN (eHOMeH. [IpenmeT uccnenoBanus — BIUSHAE HHPOPMALMOHHO-
U(ppoBOro OOIIECTBA HAa CTAHOBJIEHHE U pa3BUTHE KPEaTUBHO-WHHOBAIMOHHOTO

noteHuuana. Merononoruss — METOAOJOIMS  KyJIbTypOTBOPYECTBA, KOTOpas  JIaeT
BO3MOHOCTb JUIsl CTAHOBJIEHHS M Pa3BUTHsI KPEaTHBHO-MHHOBALIMOHHOTO MTOTEHIMAIA.
BbiBoabl - chopmMupoBaHAa KOHUENIHSA KpPEaTMBHO-MHHOBALIMOHHOTO IOTEHIIMANA

yelioBeKka Kak (aktop GopmMupoBaHUs HHGOPMAMOHHO-IIU(GPOBOTr0O 00IIECTBa U KPEaTUBHBIX
TEXHOJIOTHM.

KiloueBble  cioBa:  KpeaTUBHOCTb,  KPEaTUBHO-MHHOBALIMOHHBIA  IOTEHLIMA,
uH(MOPMAIIMOHHO-TIU(GPOBOE  OOIIECTBO, WHHOBAIMH, KYJIbTYpPOTBOPYECTBO, IU(POBHIE
TEXHOJIOTHH, INPpoBOe 0Opa3OBaHHE.
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