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Annotation.

The relevance of the study lies in the fact that in modern conditions globalization acts as
the main trend in the development of the modern world; this is noted at the Davos forum in
2019. Development of all spheres of society, the state and the person - from politics,
economics - to sports and gender equality. The problem of the research - globalization in
sport - is transformation of sport into a global phenomenon, universal in nature, which has
significant impact on all aspects of society. Therefore, the scope of dispute and sports culture
act as an object of scientific research. Sport stimulates and forms social and cultural reflection
on a world scale, reviving the idea of interdependence of humankind in sport and through
sport. Unity is formed due to a variety of factors, including a network of communication
technologies of financial, political and cultural interdependencies, new cultural forms of
interaction that give impetus to sports interactions, forming a single global market for goods,
services, behavioral standards, models of sociality, formation of modern values achieving
sports success. Problem of globalization in sports is associated with Eurocentric’s, based on
formation of European values of sports, sports culture and sports success, and in general
sports management. The object of the research is sports management as a condition for the
development of sports culture in the context of globalization 4.0. The objectives of the
research are to analyze new trends in the global mankind development that influence sports
development and culture, contribute to self-fulfillment of a person from the physical and
spiritual side as a priority of creative person. Methods - analysis and synthesis, abstraction,
cross-cultural analysis, logical and historical, comparative analysis contribute the penetration
into complex phenomena and processes of modern reality associated with sports in context of
globalization. Results. Globalization is changing usual way people in sports, along with many
advantages, has number of negative, painful problems associated with overt
commercialization. Globalization has entered single microsystem structure as a process of
integration and economic (sports) exchange; global artifacts are present in sports
management, to extent that sport is institutionalized on the scale of global sports
communities. The form of sports globalization refers to specific way that structuring problems
of sports take place and their transfer to the globalization level of (regional) problem solving,
that is, global and local integration takes place. Conclusion. Globalization means increase in
available methods of organizing sport events, which requires formation of sports concept
management - transnational, international, interregional, macro-rational, regional municipal,
local organizations require improvement of sports management. This ladder of administrative
levels is cut through the functional networks of corporations, international organizations and
non-governmental organizations, as well as number of professional international
organizations. Internationalization of sports is being determined by globalization.

© Bilohur Vlada, 2019
160



ISSN 2072-7941 (Online), ISSN 2072-1692 (Print). I'ymanitapuuii Bicuuk 3/IIA. 2019. Bumyck 77

Keywords: concept of sports management, globalization 4.0, commercialization of

sports, human self-improvement.

Introduction

The relevance of the research is
that in modern conditions
globalization 4.0 acts as the main
trend in the development of the
modern world; this was noted by the
Davos Forum in 2019. All spheres of
society, the state and the person
acquire development from politics,
economics to sports and gender
equality.

The problem of research -
globalization in sport - is the
transformation of sport into a global
phenomenon, universal in nature,
which has a significant impact on all
aspects of society. Therefore, the
scope of the dispute and sports culture
act as an object of scientific research.
Sport stimulates and forms a social
and cultural reflection on a world
scale, reviving the idea of the
interdependence of humankind in
sport and through sport. Unity is
formed due to a variety of factors,

including a network of
communication  technologies  of
financial, political and cultural

interdependencies, new cultural forms
of interaction that give impetus to
sports interactions, forming a single
global market for goods, services,
behavioral standards, models of
sociality, formation of modern values
for achieving sports success. The
problem of globalization in sports is
associated with Eurocentric’s, which
Is based on the formation of European
values of sports, sports culture and
sports success [1]. The objectives of
the research are to analyze new
trends in the global development of

mankind that influence the
development of sports and sports
culture, contribute to the self-
fulfillment of a person from the
physical and spiritual side as a priority
of a creative person.

Methods - analysis and synthesis,
abstraction, cross-cultural analysis,
logical and historical, comparative
analysis contribute to the penetration
into complex phenomena and
processes of modern reality associated
with sports in the context of
globalization.

Results. Globalization is changing
the usual way people in sports, along
with many advantages, has a number
of negative, painful  problems
associated with overt
commercialization. Globalization has
entered a single microsystem structure
as a process of integration and
economic (sports) exchange; global
artifacts are present in sports
management, to the extent that sport is
institutionalized on the scale of global
sports communities. The form of
sports globalization refers to a specific
way in which the structuring of the
problems of sports takes place and
their transfer to the Ilevel of
localization of (regional) problem
solving, that is, a global and local
integration takes place [2].

In modern conditions,
globalization of innovations,
migration processes, science and
education,  political institutions,

culture and sports is taking place.
Interest in globalization in sport is due
to two reasons: the existence of
professional championships in a large
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number of countries and the
importance of international movement
of players. Globalization in sport is
the transformation of sport into a
phenomenon of a global, universal
nature, which has a significant impact
on all aspects of society. With regard
to sports, some scientists have
identified  analytical  differences
between five different “landscapes”
[1,2] of globalization, each of which
covers the movement of a separate

entity: materials - in “techno-
landscapes”, money - in financial
ones; images and information in
“media  landscapes”, ideas in

“ideological landscapes” and people
in “ethno landscapes™ [3].

Globalization in sport contributes
to the awareness of the
interdependence of the world as a
whole. The globalization of migration
processes is leading to a growing
number of refugees, large-scale illegal
migration, various forms of movement
of people, and an increased demand
for highly skilled labor. All this leads
to the fact that globalism is forming as
a type of consciousness on a planetary
scale that arises in the process of
globalization. It is enough to point out
that this concept refers to a growing
network of interdependencies in the
political, economic, cultural and
social spheres, and all this binds
people together - for better or for
worse [17].

The process of globalization arose
long ago, and it takes place in
different ways in different parts of the
globe. The spread of leisure forms,
sports traditions and practices, such as
the Olympic Games, from one part of
the world to another, is an example of

these processes in action [3, 4].
Representatives  of  globalization
model some image of the future and,
accordingly, strive to pre-build
society. Globalization puts social
transformation into the framework of
the spatial organization of social
relations and trade-offs, which are
characterized by their prevalence,
intensity, speed and influence [18].
Globalization 4.0 in sports today
also  represents a  qualitative
characteristic of the sports world,
which reveals a movement towards
integration and integrity, manifested
in all dimensions of being and human
consciousness, means the formation of
a community of social, economic,
political, legal, sports relations. In
different parts of the world, people
react differently to global changes:
globalization can not only unite, but
also divide people. And even
through sport. All the above processes
show that globalization is becoming

the main paradigm of sports
development [5; 6].
Today, in the context of

globalization, sports culture is an
integral part of global culture, and the
concept of “big sport” has become a
legitimate part of big politics. Sports
culture in the modern world plays the
role of an influential force capable of
both consolidating and separating
large groups of people. In the post-
industrial era, sports culture in the
mass consciousness of people began
to increasingly express the social and
cultural solidarity of peoples. It is
sports culture that becomes an
important element of the general
culture and one of the most
widespread activities in developed
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countries; they are constantly engaged
in it from time to time, elderly people,
people with disabilities, children,
young people and adults [19].

Sports culture is directly related to
the economic prosperity of countries,
to the extent it is associated with
competitiveness, the level of social
and labor activity of citizens and the
cost of medicine. In sports clubs,
schools, in group classes, group
differences “melt”, which contribute
to social integration. Thanks to the
sport contacts are established not only
between professional athletes, but also
between  citizens of  different
countries. As for the role of
professional athletes, they, on the one
hand, contribute to the identification
of their nation, and on the other, they
learn to think in supranational, global
categories. As a result of the analysis,
we can draw the following
conclusions: in the context of
globalization, the world of sports
cannot do without commercialization,
then the question naturally arises: how
does globalization and
commercialization affect the changing
world of a sports personality, does
commercialization not harm the
development of sports culture and the
harmonious development of
personality [20] .

Commercialization, the laws of the
market should be combined with
culture and education, be based on the
humanistic values of the image of
sports life, strive to gain joy from
achieving sports success, be brought
up on good sports examples and
respect for the universal principles of
ethics and morality in the world of
sports. The sportswear industry serves

as an illustration of how international
consumption of cultural goods is
linked to globalization processes [7].

Sports shoes have become a
universal feature of the consumer
culture. Take the Nike brand. This is
the result of the joint efforts of the
company. Its headquarters is located
in Oregon, and contractors are
scattered around the world. Nike
manufacturers are located in various
southeast and Asian  countries:
Thailand, Singapore, Korea and
China. Its designers are trying to
provide them. Regional distributors
guarantee the sale of goods in
accordance with global marketing
strategies [21].

Once again, Nike uses media that
organizes various sports events or
attracts sports stars who advertise
their product on television. The
meaning is clear: cultures bind,
compete, contrast, and conflict with
each other in an increasingly
interdependent form than before. This
mixing and competition of statuses
between different cultures on a global
scale occurs in five dimensions [8].

Sport is not without reason
perceived as an integral part of the
world and national cultures, because it
includes not only modern
entertainment  using the latest
technological advances, including the
media, but also traditional games
associated with national ways and
customs. Accordingly, one more side
of the sport opens: it acts as an
important part of the cultural heritage
of the peoples of the world and a form
of ethno cultural self-identification.
Modern sport is not only competition,
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records and medals; it is also a serious
sector of the economy [9; 10].

The term “sports industry” today
means the whole set of activities in
the field of professional and amateur
sports, physical culture, the Olympic
and Paralympic movement,
production and consumption of sports
goods and services. And globalization
iIs also becoming more and more
noticeable here. Moreover, the
process of radical transformations in
the sports industry is far from
complete. Obviously, this rapidly
growing area of the economy requires
new professional competencies in
sports management. It is the poet who
is involved in the development of
sports should develop new standards
for sports education [22].

Today, in the context of
globalization, sports culture is an
integral part of global culture, and the
concept of “big sport” has become a
legitimate part of big politics. Sports
culture in the modern world plays the
role of an influential force capable of
both consolidating and separating
large groups of people. In the post-
industrial era, sports culture in the
mass consciousness of people began
to increasingly express the social and
cultural solidarity of peoples. It is
sports culture that becomes an
important element of the general
culture and one of the most
widespread activities in developed
countries; they are  engaged
constantly, from time to time, elderly
people, people with disabilities,
children, young people and adults
[11].

Sports culture is directly related to
the economic prosperity of countries;

to the extent it is associated with
competitiveness, the level of social
and labor activity of citizens and the
cost of medicine. In sports clubs,
schools, in group classes, group
differences “melt”, which contribute
to social integration. Thanks to the
sport contacts are established not only
between professional athletes, but also
between citizens of  different
countries. As for the role of
professional athletes, they, on the one
hand, contribute to the identification
of their nation, and on the other, learn

to think in supranational, global
categories [12].
Globalization is changing the

usual way people in sports, along with
many advantages, has a number of
negative, painful problems associated
with overt commercialization.
Globalization has entered a single
microsystem structure as a process of
integration and economic (sports)
exchange; global artifacts are present
in sports management, to the extent
that sport is institutionalized on the
scale of global sports communities.
The form of sports globalization refers
to a specific way in which the
structuring of the problems of sports
takes place and their transfer to the
level of localization of (regional)
problem solving, that is, global and
local integration takes place [13].

Globalization means an increase in
the available methods of organizing
sports events, which requires the
formation of the concept of sports
management transnational,
international, interregional, macro
national, regional municipal, local,
which require management
improvement [22].
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This ladder of administrative
levels is cut through the functional
networks of corporations,
international organizations and non-
governmental organizations, as well
as a number of professional
international  organizations.  The
internationalization of sports is being
determined by globalization. The
main thing in the concept of sports
management is to tune in to changes,
change the way you think, develop a
new psychology of success. Other
thinking is a different attitude to
effort. A way of thinking aimed at
growth opens up more opportunities
to be yourself, achieve perfection and
fully realize your potential [14].

Thus, sports management is a
special theory and practice of
managing  sports and  sports
organizations in market conditions
and globalization conditions; it is one
of the sectorial types of management,
one of the sectorial areas of
management in the market [15].

The object of sports management
as an independent spider is a set of
physical  education and  sports
organizations of the country, the
product of which are physical
education and sports services.

The subject of sports management
IS managerial relations that develop in
the process of interaction of the
subject and control object within the
organizations of physical culture and
sports orientation and the interaction
of these organizations with the
external environment in the process of
production and distribution  of
physical culture and sports services
[16].

Conclusions  and
recommendations

1. Formation of the concept of
sports culture as a condition for the
development of sports management
based on all types of management -
administrative, personal, reputational,
anti-crisis,  strategic,  sustainable
development.

2. Formation of the concept of a
creative sports personality, which,
thanks  to  creativity, physical
development and sports creativity,
achieves great sporting results.

3. Formation of the concept of
sports creative thinking, which allows
the individual to achieve great results,
to fail, to rise and achieve the highest
bar.

4. Formation of the concept of
sports management - from global to
local (regional) - at the level of the
country, city, higher education
Institution.

5. Formation of values of sports
management, radical methods and
approaches aimed at achieving the
psychology of success, and for this
purpose to put reasonable goals and
results at the forefront.

6. Formation of a creative person
as an object and subject of sports
management, based on physical and
spiritual perfection, unity of body and
mind, body and mind, body and
intelligence.

7. To promote the formation of a
sports infrastructure that would allow
the formation of the highest results
and did not allow athletes who have
high results to go abroad.

8. To form a sporty character,
strong heart, willpower and thinking
of champions, aimed at winning,

practical
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success and achieving high sports sports stars, a strategy of sports
results. management based on high sports

9. To shape the concept of a culture in the context of globalization
healthy sports nation, education of 4.0.
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®OPMYBAHHSI KOHIENLIi CHOPTUBHOI'O MEHE[)KMEHTY B
YMOBAX I''TOBAJIIBAIIL

AHoTAauis.

AKTYaJIbHICTh OCJTI/KEHHS TOJSIrae B TOMY, L0 B CYYaCHUX YMOBax TIjo0aiizaiis
BUCTYIIA€ SIK OCHOBHA TEHJICHIIIS PO3BUTKY CYYacCHOTO CBITY; II€ Bi3Ha4YeHO Ha J[aBOChKOMY
dopymi B 2019 poui. HalyBaroTe po3BUTOK BCi chepH >KUTTEMISUIBHOCTI CYCHIIbCTBA,
JIep KaBH 1 JIIOJMHMU - BiJ] IOJITUKH, EKOHOMIKH - IO CIIOPTY 1 reHaepHoi piBHOCTi. IIpodJaema
AOCJTizKeHHs - TJI00ani3allisi B CIOPTI - 11€ MEPETBOPEHHS CIOPTY B SIBHILE TT100aIbHOIO,
3araJbHOJIOCHKOTO XapaKTepy, SKe Ma€e CyTTEBHUU BIUIMB HA BC1 CTOPOHU KHTTEIISUTBHOCTI
cycninberBa. ToMy cdepa cropTy 1 CHOPTUBHOI KYJIbTYPU BUCTYNAIOTh SIK 00'€KT HAYKOBOT'O
nociikeHHss. CopT cTUMyIoe 1 (hopMye COIialibHy Ta KYJIbTYpHY pedIeKcito cBiTOBOTO
MaciTady, BIAPOKYIOUH 171CI0 B3a€MO3AJICKHOCTI JIFOJICTBA B CIIOPTI 1 uepe3 cropT. EaHICTh
dopMyeThbes 3aBISKU Oe371iUi YNHHHKIB, cepell SKUX Mepeka KOMYHIKAiHHUX TEXHOJOTIMH,
(b1HAHCOBUX, TOJITHYHUX 1 KYyJIbTYPHHX B3a€MO3AJE)KHOCTEH, HOBUX KYIBTYPHHX (hopm
B33a€MOJIii, SAKi JAIOTh IOIITOBX CHOPTHBHUM B3a€MOJisAM, (HOPMYIOUH €IMHUN CBITOBHIA
PUHOK TOBapiB, IMOCIYT, MOBEAIHKOBUX CTaHAAPTIB, MOJENEH COLiaJbHOCTI, MOJAEPHHUX
IIHHOCTEN y JIOCSATHEHHI CIOPTUBHOrO ycixy. [Ipobnema riobanizaiii y cropTi nos'a3aHa 3
€BPOMOLIEHTPU3MOM, B OCHOBI SIKOTO - (DOpPMYBaHHS €BpPONEHUCHKUX LIHHOCTEH CHOPTY,
CIOPTHBHOI KYJIBTYpH Ta CHOPTHBHOTO YCHIXy, a B I[UJIOMY-CIOPTHBHOTO MEHEIKMEHTY.
O0'eKT 10CTiIZKEHHSA - CIOPTUBHUNA MEHEJDKMEHT SIK YMOBA PO3BUTKY CIIOPTUBHOI KYJIBTYpH
B ymoBax rioOamizauii 4.0. ILlini [pocaigkeHHsi - mpoaHali3yBaTW HOBI TEHJCHIT
r7100aIbHOTO PO3BUTKY JIFOACTBA, SIKI BIUIMBAaOTh HAa PO3BUTOK CIOPTY Ta CIOPTHUBHOI
KYJIbTypH, CIPUSIOTH CAMOBJIOCKOHAJIEHHIO JIOAUHU (PI3MYHO Ta JTYXOBHO, MiAHIMAIOThH
OpiopuTeT TBOpPYOi ocobucrocti. Meroam - aHamizy 1 CHUHTe3Yy, aOcTparyBaHHS,
KPOCKYJIbTYPHOTO,  JIOTIYHOI'O,  ICTOPUYHOTO, MOPIBHSUIBHOTO  aHali3y-  CIPHUSIOTh
INPOHUKHEHHIO B CKJIaJHI ()EHOMEHH 1 MPOILECH CydacHOi JiMCHOCTI, MOB'sI3aH1 31 CIOPTOM B
ymoBax rio0amizarii. PesyabraTu. ['mobanizaris 3MiHIO€ 3BUYaiHUN CIIOCIO JIFO/IEH B CIIOPTI,
pa3oM 3 OaraTbMa ITFOCAMU Ma€ HU3KY HEraTUBHHUX, XBOPOOJIMBHUX MpoOJieM, MOB'A3aHUX 3
BIJIBEPTOIO0 KoMeplianizaiieto. [1obanizamist yBiinuia B €IMHY CTPYKTYPY MIKPOCUCTEMH SIK
npoliec iHTerpailii i eKOHOMIYHOTO (CIIOPTUBHOT0) 0OMiHY; I100aIbHI apTe(aKTH MPUCYTHI B
CIIOPTUBHOMY MEHE/DKMEHTI, OCTUIbKM CIOpPT 1HCTUTYLIOHANI30BaHUM B MacmTabax
r7100aNbHUX CIOPTUBHUX cUIBHOT. I1ix ¢popmoro criopTuBHOI riobamizarii MaeTbesl Ha yBasi
KOHKPETHHH c110ci0, B IKOMY B1I0yBa€ThCs CTPYKTYPYBAaHHS MPOOJIEM CIOPTY 1 MepeBEACHHS
ix Ha piBeHb TIJOKami3alii (perioHaJIbHOr0) BHpIlIEHHS MpobieM, TOOTO BigOyBaeThCs
€IHaHHA TJI00aILHOr0 1 TIJIOKajJbHOro. BucHoBok. ['noOamizaiis o3Havae 301IbIICHHS
JIOCTYITHUX CHOCOOIB OpraHizalii ClIOpTUBHUX 3aXO0/iB, 110 BUMarae GopMyBaHHs KOHIIETIii
CIIOPTUBHOTO MEHEIKMEHTY, - TPaHCHAILlIOHAIbHUX, 1HTEPHALIOHAIIBHUX, MIKpPEriOHaIbHUX,
MaKpOHAIllOHAJIbHUX, PEriOHANIbHUX  MYHIIMIAIbHUX, JIOKAJbHUX  OpraHizamif, sKi
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MOTPeOYIOTh BJOCKOHAJIICHHS CIOPTHBHOIO MeEHeMkMeHTy. L[i cxomu amMmiHICTpaTHBHUX
PIBHIB PO3CIKalOTh (YHKIIOHATBHI MEpEeXi Kopriopariii, MDKHApOIHUX Ta HEYPSIOBUX
opramizamiii, a TakoX psax TOpodeciiHuX MDKHAPOAHMX opraHizamii. DopmyeTscs
IHTepHAIlOHATI3allis CIIOPTY, KA IETEPMIHYETHCS TII00aITI3alli€l0.

KarouoBi cjioBa: KOHIENINS CIOPTHBHOTO MEHEDKMEHTY, riobam3aris 4.0,
KOMepIliaiizailis COPTY, CaMOBJIOCKOHAJICHHS JIFOIUHHU.
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AHHOTaLUAA.

AKTYaJlbHOCTh MCCJIEAOBAHUSA 3aKJIOYAETCS B TOM, YTO B COBPEMEHHBIX YCIOBHUSX
riio0anu3anys BBICTYIIA€T KaK OCHOBHAs TEHJEHIUS Pa3BUTUS COBPEMEHHOTO MHUpA; 3TO
ormMedueHo Ha JlaBocckoM ¢(opyme B 2019 rony. IlpmoOperaror paszButue Bce chepbl
KHU3HEIESITEIIbHOCTU O0ILECTBA, IOCY/IapCTBA U YEJIOBEKA - OT IOJUTHKH, SKOHOMHUKH - K
CIOPTY U TeHaepHoro paBeHcTsa. IIpodaema uccaeqoBanus - rio6amu3anys B CIOPTE - 3TO
MpeBpalleHre CrIopTa B SBICHHE TJIOOATBHOTO, OOIIEYETIOBEYECKOTO XapakTepa, KOTOpPOe
OKa3blBaeT CYILIECTBEHHOE BIMSHHE Ha BCE CTOPOHBI KHU3HEIEATENBHOCTH OOLIecTBa.
[TosTomMy cdepa crmopra W CHOPTUBHOM KyJBTYphl BBICTYMAIOT KaK OOBEKT HAy4YHOTO
uccnenoBanust. Criopt cTuMyinupyeT U GOpMUpPYET COLMAIbHYIO U KYJIbTYpHYIO pediexcuro
MHUPOBOro Macurada, BO3poXkKaasi U0 B3aMMO3aBUCHMOCTH YEJIOBEUYECTBA B CIIOPTE U YEPE3
cnopt. EnuncTBO (popmMupyercs OGmarogaps MHOXKECTBY (DaKTOPOB, CpPEAM KOTOPBIX CETh
KOMMYHHMKAI[UOHHBIX ~ TEXHOJIOTUH, (UHAHCOBBIX, IOJIUTUYECKUX U  KYJIbTYPHBIX
B3aMMO3aBUCUMOCTEH, HOBBIX KYJIbTYPHBIX (POPM B3aUMOJEHCTBHS, KOTOpPbIE JAIOT TOIYOK
CHIOPTUBHBIM B3aUMOAEHCTBUSIM, (OpPMUPYS €AMHBIH MHPOBOW pPBIHOK TOBApoOB, YCIYT,
MOBEICHYECKUX CTAaHAAPTOB, MOJENEH COLMAIBHOCTH, COBPEMEHHBIX LIEHHOCTEH B
JTOCTI)KEHUH CIOPTUBHOTO ycmexa . [IpobGrmema riobanu3anuu B CIOPTE CBsI3aHA C
€BPOLICHTPU3MOM, B OCHOBE KOTOPOro - (POPMHUPOBAHUE EBPOMEHWCKHUX IIEHHOCTEH CHOpTa,
CHIOPTUBHOW KYJIBTYPHl U CHOPTUBHOTO YCI€Xa, a B ILIEJIOM CIIOPTMBHOI'O MEHEI)KMEHTA.
OO0beKT mccaef0BAHUA - CIOPTUBHBIM MEHEIKMEHT KaK yCIOBHE PAa3BUTHUS CIIOPTUBHOMN
KYJIbTYpHI B ycinoBusix riiobanmu3anuu 4.0. e uccegqoBanus - mpoaHaIu3upOBaTh HOBBIE
TEH/IEHIIMH TJI00abHOTO Pa3BUTHS YEJIOBEYECTBA, KOTOPBIE BIUSIOT HAa Pa3BUTHE CHOpPTa U
CHIOPTUBHOW KYJBTYpbI, CIIOCOOCTBYIOT CaMOCOBEPIIEHCTBOBAHUIO YeJIOBEKAa (PU3NYECKU U
OYXOBHO, TOJHUMAKOT IPUOPUTET JIMYHOCTH. MeToabl - aHauM3a U CHHTE3a,
abcTparupoBaHUs, KPOCCKYJIBTYPHOIO, JIOTUYECKOTO, HMCTOPHUUECKOIO, CPaBHUTEIbLHOTO
aHaJIM3a- CIOCOOCTBYIOT MPOHUKHOBEHUIO B CIIOXHbBIE (DEHOMEHBI M MPOLIECCHl COBPEMEHHOM
NEHCTBUTENBHOCTH, CBSI3aHHBIE CO CIOPTOM B YCIOBHUSIX IioOanu3anuu. Pe3yabrarthbl.
I'moGanu3anus MeHsieT OOBIYHBIMN 00pa3 JtoJeil B cropTe, BMECTE CO MHOTMMHU ILTFOCAMHU
UMEeT psAJl HEeraTWBHBIX, OOJ€3HEHHBIX MPOOJIEM, CBS3aHHBIX C  OTKPOBEHHOMU
KoMMepLuanu3anue. ['mobanu3anus Bolula B €IUHYIO CTPYKTYPY MHKPOCHUCTEMBI Kak
MPOLIECC MHTErpalli U dKOHOMHYECKOro (CHOPTHUBHOTO) OOMEHa; riodaiibHble apTeakThbl
IIPUCYTCTBYIOT B CIIOPTUBHOM MEHEKMEHTE, ITOCKOJIBKY CIIOPT MHCTUTYLMOHAJIU3UPOBAH B
MaciiTabax riodanbHbIX CIOPTUBHBIX coodmecTB. [loa dopmoit ciopTuBHON riodamu3anuu
uMeeTcsl B BUAY KOHKPETHBIH CIIOCO0, B KOTOPOM MPOUCXOJUT CTPYKTYPHPOBAaHUE MPoOIeM
CIIOpTa W IEepeBoJia UX Ha YpOBEHb INIOKAIM3aluu (PETMOHAIBLHOTO) peHIeHHs] mIpobiieM, TO
€CThb MPOUCXOAUT EIMHEHHUE TI00ANbHOrO M IJoKadbHOM. BbIBoA. I'moGanu3anus o3Hadaer
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YBEJIMUEHUE JIOCTYMHBIX CIOCOOOB OpraHM3alMd CHOPTUBHBIX MEpPONPUATUH, TpedyeT
dbopMUPOBAHUS  KOHILIETILMM  CIIOPTUBHOTO  MEHEIKMEHTa, - TPaHCHAIMOHAJBHBIX,
MEX1yHapO/IHBIX, MEXKPETMOHATbHBIX, MaKpOHaIlMOHAIbHBIX, PErHOHANbHBIX
MYHULUIIATIbHBIX, JOKAJIbHBIX OpPraHU3ALMM, KOTOPbIE HYXKJAKOTCA B COBEPUICHCTBOBAHUHU
CIOPTUBHOIO MEHEKMEHTa. JTa JIECTHHLA aJMUHUCTPATUBHBIX YpPOBHEH pacceKaroT
GyHKIIMOHAJIbHBIE CETH  KOpHOpaluil, MEXIyHApOIHBIX M  HENpPaBUTEIbCTBEHHBIX
OpraHu3aliii, a TakkKe psaag OpoPECCHOHATBHBIX  MEXKIYHAPOIHBIX  OpPTraHU3aIUM.
dopmupyeTcsi MHTepHAIIMOHAIU3AIMS CIIOPTa, KOTOpasi IeTEpPMUHUPYETCS TII00amu3anuei.

KiroueBble c/10Ba: KOHICNIHUS CIOPTUBHOTO MEHEIKMeHTa, riobanmm3anus 4.0,
KOMMeEpLHAIU3alKs CIOpPTa, CAMOCOBEPIICHCTBOBAHHUS YEIOBEKA.
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